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THE OBJECTIVE OF THIS INFOCARD IS TO PROVIDE AN OVERVIEW OF THE BEER AND OTHER ALCOHOLIC
BEVERAGES SECTOR IN PERU, TS MAIN ASPECTS AND REQUIREMENTS FOR ACCESSING THE PERUVIAN
MARKET. THE WINE MARKET IN PERU HAS BEEN EXAMINED IN ANOTHER INFOCARD.!
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INTRODUCTION

The market for beer and other alcoholic beverages in Peru continues
to be supplied mainly by domestic production, which has experienced
significant growth in recent years. However, imported beer and alco-
holic beverages have been progressively gaining a greater presence
in the market. New categories of alcoholic beverages are entering the
market in line with global consumption trends, which are reflected in
the Peruvian market.

According to World Bank data, Peru ranks fifth among Latin America
countries for the highest equivalent annual consumption of pure alco-
hol in alcoholic beverages with 6.4 litres per capita, after Argentina
(9.7), Chile (9.1), Brazil (7.4) and Uruguay (6.9). This is far behind annu-
al per capita consumption in the European Union (EU), with 11.4 litres
per capita per year.? Beer is the most consumed alcoholic beverage in
Peru, with 46 litres per capita per year. Wine follows with 1.5 litres per
capita annually, trailed by other diverse alcoholic beverages at one litre
per capita per year.®

1 The information contained in this Infocard is of a general nature only. For more detailed information, trade
promotion events and actions, as well as possible commercial contacts, please contact the Trade Offices of
the Member States and the bilateral Chambers in Lima.

2 See: Total Alcohol Consumption Per Capita - Peru datos.bancomundial.org/indicator/SH.ALC.PCAP.LI2loca
tions= PE&name_desc=false

3 See: Peruvians drink 46 litres of beer a year: Lima, Arequipa and Trujillo register more purchases of this
beverage. August 4, 2022.



THE MARKET FOR BEER AND OTHER MISCELLANEOUS ALCOHOLIC
BEVERAGES

In Peru, according to the latest available data, the 2021 market for beer and other diverse alcoholic beverages (excluding
wine) was approximately USD $3.8 billion. Of this total, beer accounted for 81.2%, while other alcoholic beverages accounted
for the remaining 18.8%. Table 1 presents the main indicators of the total supply of beer and other alcoholic beverages in
Peru for 2021. In the case of beer, the import penetration rate was only 4.6%, while for other alcoholic beverages the rate was
38.1%, which has been increasing in recent years.*

TABLE 1: TOTAL SUPPLY OF BEER AND OTHER MISCELLANEOUS ALCOHOLIC BEVERAGES IN 2021 (Million Current Soles

and USD$)
Product Production Imports Trade Margin Taxes* Total Supply
Soles uss$ Soles us$ Soles Uss$ Soles uss$ Soles Us$
Beer 4,472 1,170.7 213 55.8 2,393 626.4 4,820 1,261.70 | 11,918 3,119.9
Other Alcoholic 826 | 216.23 472 123.6 1,095 | 286.6 358 93.7 | 2,754 720.9
Beverages

*Selective Consumption Tax (ISC), Value Added Tax (VAT), and custom duties.

Source: INEI. Table Offer Utilization Level 365 Products and 101 Activities. Prepared by the author. The conversion to dollars was carried out with the average annual
exchange rate for 2021. The total supply includes the transport margin, which is not presented in the table. Data for 2022 is not yet available.

An important point to highlight is the significant impact of spirits. However, since the entry into force of the agreement
taxes on the overall value of the total supply. For beer, tax- in March 2013, Peru has allowed duty-free imports for an
es represent 40% of the value, whereas for other alcoholic aggregate quota of 500 hectolitres of bulk rum, with an an-
beverages, they constitute 13%.° In Peru, beer is subject to nual increase of 50 hectolitres. Accordingly, 1,000 hectoli-
a Selective Consumption Tax (ISC) of 2.31 soles per litre. As tres of these products can be imported from the EU free of
of January 2022, beverages with more than 20 degrees of customs duties.

alcohol face an ISC of 3.63 soles per litre, or alternatively a

value-based tax tied to their alcohol content — whichever is Another important aspect is the share of the marketing mar-
higher.® It is important to note that in the case of Pisco, which gin within the total supply value. For beer, this reaches 20%
has a similar alcohol content, the ISC is only 2.27 soles per of the final price, while for other alcoholic beverages the

litre.” Additionally, there is a 16% Value Added Tax (VAT)
and a 2% Municipal Promotion Tax (IPM) to pay, and the
producer or importer assumes the non- deductible portion
of these taxes.

The customs duty for the import of beer and other alcoholic
beverages is 6%. However, under Peru trade agreements,
most imports of these products enter the market duty-free.
In the case of the agreement with the EU, tariff lines in the
“RM” category are exempt from tariff elimination (they pay
the current tariff of 6%).2 This is the case for rum and other

The import penetration rate is derived from estimating the domestic market, as the sum of domestic production plus imports minus exports, and imports as a share of the market.
INEI's data on taxes on alcoholic beverages seem underestimated, particularly when the specific ISC and Ad Valorem paid by these products are taken info account.
Ministerial Resolution No. 021-2022-EF/15.

This has caught the attention of a number of countries, which consider it to be discriminatory treatment

© N O O

The "RM” categories include rum and other distilled spirits from the disﬁHmion, prior fcrmcnmhoﬂ, of sugarcane products occord\'ﬂg to page 87 of Peru's Tariff Elimination Schedule
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margin is 39.8%. The difference is due to greater involve-
ment of various intermediaries in the sale of other alcoholic
beverages, particularly imported beverages, including the
in-country representative, distributors and sales establish-
ments for final consumption. In Figure 1, constant-value rep-
resentation tracks the trends in various components of beer

and diverse alcoholic beverage supply over the past seven
years. The market has grown, but with nuances: while do-
mestic beer production and imported alcoholic beverages
have slowed relatively, beer imports and domestic produc-
tion of various alcoholic beverages have displayed greater
dynamism.

FIGURE 1: PRODUCTION AND IMPORTS OF BEER AND ALCOHOLIC BEVERAGES, EXCLUDING WINE (Million of Constant

Soles, 2007)
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-O- z;ObdeL{eCr*‘O” 2,756 2,739 2,808 2,805 2,846 2,160 2,763
'C)ng,:f 29 31 35 50 69 74 140
Praduction 350 367 367 403 410 422 527
of spirits
-O- LTQF‘;{:;S 302 321 334 280 280 185 308

Source: INEI. Supply and use table at constant prices. Level: 365 products and 101 activities. Various years. Prepared by the author.

The national production of beer is highly concentrated, with
the Union of Backus and Johnston Breweries, owned by An-
heuser-Busch InBev (AB Inbev), a Belgian-Brazilian multina-
tional company, responsible for 95% of the market. There
is a growing number of artisanal breweries, which account
for 0.5% of overall sales, while imports of beer account for
4.5% of the market. There are approximately 100 artisanal
breweries. However, their market entry and exit rate is quite
high. Roughly only 10 to 15 have remained constant in the
market.”

9 See: www.tierradecerveceros.pe

Domestic alcoholic beverage production primarily focuses
on rum and Pisco. While there is some artisanal production
of other beverages such as whisky, vodka and gin, it is in
smaller quantities. However, some of these products have
achieved worldwide recognition, such as Black Whisky. A
new trend in the alcoholic beverages market in Peru is the
growing consumption of ready-to- drink (RTD) beverages,
a segment of the market in which both imported and do-
mestic products are participating.’® A significant problem in
the market is the presence of counterfeit and/or adulterated

10 See: Ready to drink: the boom of ready-to-drink beverages in the Peruvian market (February 3, 2023), and Weanalyse Ready to drink [RTD) beverages (January 26, 2023).
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products. According to data from Euromonitor and Apoyo,
the share of informal and adulterated products in the alco-
holic beverages market was 30% in 2012; and increased to
37% in 2018."

When determining the demand for beer and other alcohol-
ic beverages, it is important to determine whether demand
is “on-trade”, meaning sales to intermediaries who subse-
quently sell to the final consumer, or “off-trade”, which in-
volves direct purchases for household consumption. There
are important differences between beer and other alcoholic
beverages.

Table 2 presents the sales channels for both beer and other
alcoholic beverages. In both cases, purchases for house-
hold consumption are predominant. However, in the case
of beer, the on- trade sale is significantly higher than in the
case of other beverages. In the case of beer, on-trade sales
represent 36%, while in the case of other beverages on-
trade sales represent only 15.5%. Self-consumption takes
into account the production of Pisco that is consumed by
households.

TABLE 2: DEMAND FOR BEER AND OTHER ALCOHOLIC
BEVERAGES (EXCLUDING WINE) IN 2021
(Percentage %)

Product Beer Other Alcoholic
Beverages

Lodging 0.07 0.22

Establishments

Restaurants 35.17 13.91

Entertainment 0.74 1.38

Establishments

Self-consumption 1.53

Purchases 60.5 78.07

for Household

Consumption

Exports 0.37 2.18

Total 100 100

Source: INEI. Table of Offer Utilization Level: 365 products and 101 activities.
2021. Prepared by the author.

In order to market alcoholic beverages in Peru, several re-
quirements must be met:

« The RUC (Single Taxpayer Registry), granted by SUNAT, is

an essential requirement for any business in Peru.

* Municipal license that allows the commercialisation of al-
coholic beverages, which requires presentation of the fol-
lowing documents to the corresponding municipality: copy
of the RUC, copy of the ID card or identity document of
the owner, plan of location and distribution of the premis-
es, ownership document or rental contract of the premises,
and a Civil Defence certificate.

Permit from the Ministry of Production to market alco-
holic beverages. For this, the application must be submit-
ted and all requirements established by the ministry must
be met. This permit guarantees that required quality and
sanitation standards are met.

11 See: SNI: Consumption of adulterated alcoholic beverages grows (September 18, 2023). To combat this problem, Law No. 29632 was enacted, “Law to eradicate the production and marketing

of informal, adulterated alcoholic
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» Commercial Zoning Certificate issued by the correspond- * Sanitary Registry issued by the General Directorate of

ing municipality, confirming that the premises are located Medicines, Supplies and Drugs (DIGEMID), certitying
in an area enabled for the commercialisation of alcoholic compliance with hygienic and sanitary measures.
beverages.

The commercialisation of alcoholic
beverages, in accordance with Law

28681 from 2006, is regulated at local
government level, according to modalities,
schedules and other requirements
established by Municipal Ordinance for
marketing alcoholic beverages in areas

of their jurisdiction.

INTERNATIONAL TRADE IN BEER AND OTHER ALCOHOLIC
BEVERAGES

Table 3 shows beer and other alcoholic beverage imports for the period 2018-2022, providing an overview of the develop-
ment across various types of alcoholic beverages. Total imports grew during this period. In 2022, beer was the primary import,
constituting 39.3% of the total, with rum following at 16.7%. Both these beverages have experienced significant growth in their
import volumes. Additionally, spirits and liqueurs have shown notable dynamism in their import volumes.

TABLE 3: IMPORTS OF BEER AND MISCELLANEOUS ALCOHOLIC BEVERAGES, EXCLUDING WINE (Thousand US$)

HS Code Product description 2018 2019 2020 2021 2022

220300 Beer 16,556 23,799 25,972 50,057 48,571
220820 Wine or grape-pomace brandy 109 116 136 127 172
220830 Whisky 21,627 17,224 9,711 14,425 17,371
220840 Rum and other spirits obtained from sugar cane 9,996 10,343 8,844 11,710 20,688

products, distilled and fermented

220850 Gin and Ginebra 1,737 2,083 1,084 1,594 2,717
220860 Vodka 2,345 2,331 1,912 3,514 4,527
220870 Liqueurs 2,867 4,390 4,190 9,431 17,099
220890 Undenatured ethyl alcohol of an alcoholic strength 1,866 2,047 2,643 6,788 12,371

by volume < 80% vol.; spirits

Total 57,103 62,333 54,492 97,646 123,516

Source: Aduanet.



Table 4 presents imports of alcoholic beverages in terms of

volume during the period 2020- 2022, detailing the prima- TABLE 4: IMPORTS OF BEER AND ALCOHOLIC

ry countries of origin for each product. BEVERAGES ACCORDING TO PRODUCT AND
COUNTRY (Litres)

Product and country ‘ 2020 ‘ 2021 ‘ 2022
BEER

Mexico 20,332,801 | 35,511,133 | 31,476,598
Netherlands 1,507,867 7,328,397 7,648,457
Belgium 1,899,256 1,054,499 740,994
Other 5,674,705 5,237,791 1,936,832
Total 29,414,629 | 49,131,820 | 41,802,881
RUM

Nicaragua 540,255 996,075 1,677,176
Colombia 539,931 511,585 593,161
Dominican Rep. 272,841 254,900 560,100
Guatemala 43,247 81,041 117,421
Cuba 196,966 180,714 448,308
Mexico 111,837 146,019 398,537
Jamaica 330,662 251,190 281,070
Other 340,470 394,424 435,784
Total 2,376,209 | 2,635,415 4,511,557
WHISKY

United Kingdom 2,222,080 | 35,511,133 | 31,476,598
United States 41,772 | 7,328,397 | 7,648,457
Other 140,780 1,054,499 740,994
Total 2,404,632 | 3,815,471 4,217,709
VODKA

United Kingdom 259,814 340,310 820,939
Argentina 79,380 456,750 356,819
United States 220,551 149,426 349,647
Other 347,557 1,215,305 691,687
Total 907,302 2,161,791 2,219,092
GIN

United Kingdom 145,727 321,544 523,912
Spain 9,309 24,594 20,843
Bolivia 5,985 - 13,230
Other 22,577 17,029 65,523
Total 183,598 363,167 623,508

Source: Customs. Data prepared by the author based on the publication of Idex-
Credit: Eva Bronzini/Pexels cam of the Lima Chamber of Commerce: Alcoholic beverages market recovered
in 2022 (March 13, 2023).




Peru is a marginal exporter of beer and other alcoholic beverages. Exports represent a fairly low percentage of total demand,
as can be seen in Table 2. The main export products in 2022 were beer, representing 43.5% overall, and Pisco, representing
43.8%. The main destination markets are the United States and Chile.

TABLE 5: EXPORTS OF BEER AND VARIOUS ALCOHOLIC BEVERAGES (EXCLUDING WINE) (Thousands US$)

HS Code Product Description 2018 2019 2020 2021 2022
220300 Beer 11,754 21,870 15,270 10,840 16,143
220840 Rum and other spirits obtained from sugar cane 1,853 1,721 1,866 3,085 3,367

products, distilled and fermented

220820 Wine or grape-pomace brandy 9,628 9,610 5,470 10,833 16,256
220860 Vodka 74 91 39 104 229
220870 Liqueurs 19 72 191 162 252
220890 Under natured ethyl alcohol of an alcoholic strength 154 102 33 32 86

by volume < 80% vol.; spirits

220850 Gin and Ginebra 136 136 195 336 296
220830 Whisky 22 5 10 354 460
Total 23,740 33,607 23,074 25,746 37,089

Credit: Clam Lo/Pexels




REQUIREMENTS TO ACCESS THE MARKET

Prior sanitary registration is required to import and mar-
ket alcoholic beverages in Peru. The sanitary registration
is processed by the General Directorate of Environmental
Health — DIGESA. The importer, who must be domiciled in
the country, except in the cases of simplified declarations of a
lower amount, must apply for the Sanitary Registration of the
products intended to be imported. Previously, must register
in the Single Taxpayer Registry (RUC), a register managed
by the Tax Administration.'? To obtain the Sanitary Registra-
tion, the supplier (exporter) is required to send the importer
the results of the analysis of the product, the certificate of
free sale, labels and also comply with other requirements
for processing of the registration. Special storage conditions
must be included when required for the product.’

For sanitary registration, an updated Certificate of Free
Marketing and Use of the product in the country of ori-
gin must be presented, issued by the competent author-
ities (Ministry of Health and/or Agriculture and legalised
by the Peruvian Consulate in the country). The product’s
qualitative and quantitative formula must also be provided
in metric system units of weight or volume (per 100 grams
or 100 millilitres).™

Likewise, the Certificate of Physical, Chemical and Micro-

biological Analysis of the finished product, from a recent
manufacturing batch, must be presented. This is the techni-

To obtain the Sanitary

Registration, the —
supplier is required to ®
send the importer the results
of the analysis of the product,
the certificate of free sale,
labels and also comply

with other requirements

for processing of the
registration.

cal report in which the manufacturer notes the analyses that
ensure the quality of the product, indicating the name of the
tests, limits and results obtained in each test. Three institu-
tions can issue this certificate:

e A company’s quality control laboratory, i.e. if the company
has a laboratory, the analysis by that laboratory is valid for
sanitary registration.

¢ An accredited laboratory in Peru.

¢ A laboratory accredited by an international body and with
mutual recognition from ILAC (International Laboratory
Accreditation Cooperation) or the IAAC (Inter American
Accreditation Cooperation).!

Certificates of Analysis issued by foreign entities are valid for
a maximum of one (1) year and must remain valid through-
out the entire procedure. Certificates of Analysis should be
issued on the manufacturer’s letterhead and must include
the following:

e Laboratory name

¢ Producer

¢ Product name (exactly as printed on the packaging and/or
labels)

e Certificate number

¢ Date of analysis (must not be older than 1 year)

* Date of manufacture

¢ Product sales presentation

¢ Product appearance & description

* Specifications, indicating minimum and maximum ranges

¢ Exact value of the result of each physico-chemical analy-
sis: i.e. pH, viscosity, etc.

¢ Average weight or content

¢ Microbiological control

e Expiration date

e Lot number

* Signatures of the head of quality control and the head of
laboratory

¢ The following tests must also be conducted: appearance,
aroma and taste, colour, alcohol content, reducing sug-
ars, chlorides, methyl alcohol, volatile and total acidity,
total aldehydes, methanol, total esters, higher alcohols,
furfural, sulphates, total sulphur dioxide, total dry extract,
sum of volatile components other than ethyl alcohol (sum
of aldehydes, esters, methanol higher alcohols and vola-
tile acidity), heavy metals (copper, lead, arsenic and zinc),
results of foreign materials in the product.

12 All persons domiciled or not in Peru, who carry out economic activities for which they must pay taxes, including imports, are required to register with the RUC. See: National Superintendence

of Customs and Tax Administration

13 For more details, refer to the Sanitary Registry Infocard, or the Single Text of Administrative Procedures - (TUPA).
14 Only ingredients permitted and included in the lists of: The U.S. Food and Drug Administration (FDA), Codex Alimentarius (Joint FAO/WHO Food Standards Program), The European Union

(EV).

15 ILAC participates in the accreditation of conformity assessment bodies, including calibration laboratories (ISO/IEC 17025), testing laboratories (ISO/IEC 17025), clinical laboratories (ISO
15189) and inspection bodies (ISO/IEC 17020). IAAC is the association of accreditation bodies and other organisations interested in Conformity Assessment in the Americas.
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LABELLING REQUIREMENTS

The regulations outlined in article 117 of DS-007-98-SA, the
Peruvian metrological standard for the labelling of packaged
products, along with the CODEX STAN 01-1981 standard
are applicable. The label, attached to the bottles, must indi-
cate details of the importing company, company name, RUC
number and telephone number. DIGESA provides a health
registration number, which must be printed on each of the
adhesive labels of the bottles (2 cm x 1 cm adhesive).

On no less than 10% of the total packaging area, wheth-
er it's the packaging material, wrapping or labels of con-
tainers used for marketing alcoholic beverages, the phrase
“DRINKING ALCOHOLIC BEVERAGES IN EXCESS IS
HARMFUL” must be clearly written. This phrase must be
placed on the front or back of the container and packaging,
and must be printed in legible characters that are easily
visible to the consumer.'

PROTECTION OF
GEOGRAPHICAL INDICATIONS
(GIS)

Gls are distinctive indicators that associate quality and
reputation of products with their place or area of produc-
tion, consequently helping to identify and distinguish these
products in the market.

An important consideration for beer and other alcoholic
beverages covered by the Multi-Party Trade Agreement
between the EU, Peru, Colombia and Ecuador, is the pro-
tection guaranteed to Gls registered by the Parties. The
Parties undertake to protect Gls recognised in Annex IlI
of the Agreement, as well as their additions in accordance
with Article 209, against:

e Any commercial use of the protected Gl for identical or
similar products that do not comply with the Gl’s own
product specifications, or to the extent that such use
takes advantage of the reputation of the geographical
indication.

e Other unauthorised use that creates confusion.

e Improper use, imitation or evocation of such products.

* Any other false or misleading indication regarding the
provenance, origin, nature or essential characteristics of

the product, on the labelling, packaging or in advertising
material related to the products concerned, liable to give
a false impression as to their origin.

* Any other practice that may mislead the consumer regard-
ing the actual origin of the product.

The list of geographical indications for agricultural and food
products, wines, spirits and aromatised wines that the Par-
ties undertake to protect is contained in Appendix | of Annex
Xlll to the Agreement:'®

16 Article 7 of Law No. 28681 and Article 18 of Supreme Decree No. 012-2009-SA, Regulations of Law No. 28681.

17 Article 209 of the Peru-EU Trade Agreement, addition of new geographical indications.

18 www.acuerdoscomerciales.gob.pe/images/stories/union_europea/espanol _2012_06/anexo_XlII.pdf
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TABLE 6: EU GEOGRAPHICAL INDICATIONS FOR SPIRIT DRINKS, WINES AND AROMATISED WINES

Czech Republic

Ceskobudgjovické Pivo Beer
Germany

Bayerisches Bier Beer
Minchener Bier Beer
Korn / Kornbrand Spirits
Ireland

Irish Cream Spirits
Greece

0Oulo (Ouzo) Spirits
Espaiia

Brandy de Jerez Spirits
France

Armagnac Spirits
Calvados Spirits
Cognac Spirits
Rhum de la Martinique Spirits
Italy

Grappa Spirits

Cyprus

Z\Bania / T¢Pavia / Z\Béva / Zivania Spirits
Oulo (Ouzo) Spirits
Lithuania

Originali Lietuvitka Degtiné / Original Spirits
Lithuanian Vodka

Austria

Inlédnderrum Spirits
Jagertee / Jagertee / Jagatee Spirits
Poland

Polska Wédka / Polish Vodka Spirits
Finland

Finnish Berry Liqueur / Finnish Fruit Liqueur Spirits
Vodka of Finland Spirits
Sweden

Svensk Vodka / Swedish Vodka Spirits
Peru

Pisco Spirits
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USEFUL LINKS

* MINISTRY OF FOREIGN TRADE AND TOURISM - MINCETUR

www.mincetur.gob.pe

» NATIONAL SUPERINTENDENCE OF TAX ADMINISTRATION OF PERU - SUNAT

www.sunat.gob.pe

* TARIFF SITUATION, TRADE AGREEMENTS - REDUCTIONS, IMPORT AND EXPORT STATISTICS, MARKET ACCESS

www.aduanet.gob.pe

» NATIONAL INSTITUTE FOR THE DEFENCE OF COMPETITION AND THE PROTECTION OF INTELLECTUAL PROPERTY -
INDECOPI

www.indecopi.gob.pe

* GENERAL DIRECTORATE OF ENVIRONMENTAL HEALTH - DIGESA

www.digesa.minsa.gob.pe

THIS INFOCARD HAS BEEN PREPARED BY THE EXPERTS OF THE MAT PERU PROJECT OF THE EU

DISCLAIMER

The positions expressed are those of the authors and do not necessarily reflect the official opinion of the European Union. Neither
the European Union, nor any person acting on behalf of the European Union, is responsible for any use that may be made of this
information. The European Union is also not responsible and cannot be held accountable for any loss suffered as a result of reliance

on the content of this infocard.
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More information: European Union office in Peru

Av. Victor Andrés Belatnde 332, 5to. piso,
@UEenPeru Union Europea en Pert (edificio CROMO) San Isidro, Lima 27, Per

@UEenP Opening hours: Monday to Thursday from 8h
st to 16h30 - Friday from 8h to 13h30
veerrers (BN Ctommmre

Phone: 51 (01) 4150800

https://eeas.europa.eu/delegations/peru_es Email: delegation-peru@eeas.europa.eu



