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THE OBJECTIVE OF THIS INFOCARD IS TO PROVIDE AN UP-TO-DATE UPDATE

ON THE MOST RELEVANT ASPECTS OF THE SITUATION OF THE TEXTILE, 

CLOTHING AND FOOTWEAR SECTORS IN PERU.1

INTRODUCTION
The manufacturing, textile, apparel and 
footwear sectors, which historically formed 
the basis for the take-off of industrialization 
in many countries, have a series of com-
mon factors and characteristics that have 
determined their performance. These sec-
tors include a varied set of manufacturing 
activities. Table 1 presents the activities 
included in these sectors based on ISIC 
Rev.4,2 at the class level.

1	 The information contained in this file is of a general nature only. For more detailed information, trade promotion events and actions, as well as possible business contacts, please 
contact the Trade Offices of the Member States and the bilateral Chambers in Lima.

2	 International Standard Industrial Classification of All Economic Activities ISIC Revision 4. Available in: www.inei.gob.pe/media/MenuRecursivo/publicaciones_digitales/Est/Lib0883/Libro.pdf
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TABLE 1: DELIMITATION OF THE TEXTILE, CLOTHING AND FOOTWEAR
                SECTORS

Sector Class Description

Textil 1311 Preparation and spinning of textile fibres

1312 Weaving of textile products

1313 Textile product finishing

1391 Knitting and crochet fabrics

1392 Manufacture of articles made from textile materials, 
other than clothing

1393 Manufacture of tapestries and carpets

1394 Manufacture of cordage, rope, twines and netting

1399 Manufacture of other textile products

1410 Manufacture of garments, other than fur

Apparel 1430 Knitting and crocheting articles

Footwear 1520 Footwear manufacturing
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In the case of Peru, these sectors constitute the bulk of the 
manufacturing business fabric, representing approximately 
33.3% of all companies in the sector.3 These sectors are also 
important in the generation of manufacturing employment 
in the country. These activities are characterized by the 
predominance of micro and small enterprises (MSEs), which 
in the three sectors represent about 99% of the total number 
of active formal enterprises, according to SUNAT data.4

Informality is significantly high in these sectors, so the num-
ber of establishments is significantly higher than the number 
of registered formal enterprises. MSEs have low productivity 
rates and limited potential to accumulate capital. Studies 
have shown that MSEs in Peru tend to remain in this status, 
and there are very limited cases in which firms grow. On the 

contrary, in recent years there has been a reversal in the 
textile and clothing sector, with small companies reverting to 
micro and medium to small.5

A common characteristic of these three sectors is that all were 
significantly impacted by the opening up of the economy 
within the framework of the economic reforms implemented 
since 1991. These activities have been seriously affected by 
competition from imports of low-value products, as well as 
undervaluation and smuggling, and competition from the 
informal sector. Table 2 presents the value added generated 
by these sectors for the years 2007, 2014 and 2022. As 
can be seen, at best, production in all three sectors has 
stagnated. The increase in demand for a decade and a half 
is mostly explained by imports.
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TABLE 2: PERU: VALUE ADDED IN THE TEXTILE, APPAREL AND FOOTWEAR SECTORS SELECTED YEARS. CONSTANT 2007
                MILLION SOLES

Sector 2007 2014 2022

Textil

Prepared textile materials 275 277 285

Cotton threads and yarn 1,289 1,343 1,209

Other threads and yarns 770 840 731

Cotton fabrics 1,414 1,446 1,305

Woven fabrics of continuous filaments and staple fibres 797 849 710

Other fabrics 148 149 132

Apparel

Clothing other than leather 9,293 9,397 9,225

Sweaters, vests, and other knitwear 1,026 1,088 1,361

Footwear

Leather footwear 1,104 1,088 1,000

Other types of footwear 421 450 366

Source: INEI Table of Supply and Use. Level 365 products and 101 activities. Several years. Elaboration by the author.

3	 Author’s estimate based on information from PRODUCE Tejido Empresarial in Peru. Available in: app.powerbi.com/view?r=eyJrIjoiNzUwNmViMDItMTE3Yy00YzhhLThkMTItZmExMmZlMGM5YjI3Iiwid 
CI6ImMzNGNjOGM2LTJiMjctNDA0Mi1hMGE2LWI3OWZiMmM0NDE4NyIsImMiOjR9&pageName=ReportSection

4	 See: www.datosabiertos.gob.pe/dataset/directorio-de-empresas-mipyme-por-sector-productivo-ministerio-de-la-producci%C3%B3n-produce-1

5	 PRODUCE (2022) Sectoral Research Study Textile and Apparel Sector. Available in: ogeiee.produce.gob.pe/index.php/en/shortcode/oee-documentos-publicaciones/publicaciones-anuales/
item/1065-estudio-de-investigacion-sectorial-sector-textil-y-confecciones-2020

http://app.powerbi.com/view?r=eyJrIjoiNzUwNmViMDItMTE3Yy00YzhhLThkMTItZmExMmZlMGM5YjI3IiwidCI6ImMzNGNjOGM2LTJiMjctNDA0Mi1hMGE2LWI3OWZiMmM0NDE4NyIsImMiOjR9&pageName=ReportSection
http://app.powerbi.com/view?r=eyJrIjoiNzUwNmViMDItMTE3Yy00YzhhLThkMTItZmExMmZlMGM5YjI3IiwidCI6ImMzNGNjOGM2LTJiMjctNDA0Mi1hMGE2LWI3OWZiMmM0NDE4NyIsImMiOjR9&pageName=ReportSection
http://ogeiee.produce.gob.pe/index.php/en/shortcode/oee-documentos-publicaciones/publicaciones-anuales/item/1065-estudio-de-investigacion-sectorial-sector-textil-y-confecciones-2020
http://ogeiee.produce.gob.pe/index.php/en/shortcode/oee-documentos-publicaciones/publicaciones-anuales/item/1065-estudio-de-investigacion-sectorial-sector-textil-y-confecciones-2020


6	 For a more detailed analysis of these activities, please refer to: PRODUCE (2022) Op.cit.

7	 INEI. www.bcrp.gob.pe/docs/Publicaciones/Notas-Estudios/2023/nota-de-estudios-75-2023.pdf

8	 National Society of Industries (2021). Sectoral Report TEXTILE AND APPAREL INDUSTRY. March IEES Institute of Economic and Social Studies. Available in: sni.org.pe/wp-content/uploads/2022
	 /01/27-Industria-Textil-y-Confecciones.pdf

9	 See: www.comexperu.org.pe/articulo/el-aumento-del-677-en-las-exportaciones-textiles-entre-enero-setiembre-de-2021-coincide-con-la-solida-recuperacion-del-comercio-exterior-peruano
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These three manufacturing sectors were seriously affect-
ed by the measures adopted to deal with the COVID-19 
pandemic. A significant number of companies exited the 
market and others significantly reduced their level of activ-
ity. Table 3 presents the production growth rates of these 
activities during the period 2020-August 2023. A statis-
tical rebound can be observed in 2021, however, it has 
not been possible yet to generate greater dynamism in 
production.

TABLE 3: PRODUCTION GROWTH RATE OF THE TEXTILE,
                APPAREL AND FOOTWEAR SECTORS

Sector 2020 2021 2022 January-August 
2023/2022

Textiles -25.5 37.4 -2.2 -14.6

Apparel -34.4 37.1 21.2 -24.4

Footwear -32.2 15.9 9.2 1.4

Source: INEI. www.bcrp.gob.pe/docs/Publicaciones/Notas-Estudios/2023/nota-
de-estudios-75-2023.pdf

Credit: Ivan Samkov/Pexels

The textile and clothing sector are closely linked, incorpo-
rating various activities, including the manufacture of nat-
ural or man-made fibres for the manufacture of yarns, the 
manufacture and finishing of fabrics, and the manufacture 
of garments and other articles. In the case of Peru, they are 
linked to agriculture through the cultivation of high quality 
cotton, such as Pima and Tangüis, and the treatment of fine 
fibres, mainly from vicuñas and alpacas.

 The textile sector generates 7.5% of the GDP of the non-pri-
mary manufacturing sector, while the apparel sector gener-
ates 3%.7 It is estimated that there are around 11,300 textile 
establishments in Peru, and 93,000 clothing establishments, 
of which about 45,000 are formal. In these activities, 99% 
of firms are MSEs. Before the COVID-19 pandemic, the 

textile and apparel sectors generated around 400,000 di-
rect jobs per year, representing 26.2% of the manufactur-
ing workforce and 2.3% of the total employed population 
nationwide. Most of this employment is generated by mi-
cro-enterprises with 1 to 10 workers (80% of the total), with 
informality encompassing 78% of workers.8 Due to the crisis, 
there was a significant contraction in employment estimated 
at -21.6%, of which the sector has recovered as of today.9 

With the aim of contributing to the reactivation of these ac-
tivities, the government enacted Law 31969 (30 December 
2023) through which a series of tax benefits are granted up 
until 2028. These include tax credits for hiring workers and 
reinvesting profits, as well as an accelerated depreciation 
scheme.

TEXTILE & APPAREL SECTOR6

These three 
manufacturing 

sectors were seriously 
affected by the 

measures adopted 
to deal with the 

COVID-19 pandemic.

http://sni.org.pe/wp-content/uploads/2022/01/27-Industria-Textil-y-Confecciones.pdf
http://sni.org.pe/wp-content/uploads/2022/01/27-Industria-Textil-y-Confecciones.pdf


Credit: Héctor J. Rivas/Unsplash

10	 The IPI is estimated by adding domestic production plus imports minus exports, which indicates the size of the local market, and then imports over the size of the local market.

11	 The total offer includes taxes, and transportation and marketing margins. Domestic production is imputed at ex-factory price and imports at CIF prices.
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In 2022, the textile market in Peru represented a business 
of US$ 3.36 billion. Table 4, based on data from INEI, pre-
sents the data on the different components of this market. 
The Import Penetration Index (IPI) has been estimated for 
each component.10 In aggregate terms, for the total textile 

sector, 55% of the supply on the market is made of imported 
products. The Peruvian textile industry is based on cotton 
and fine hair articles. Production with continuous filaments 
and staple fibres has contracted significantly since the open-
ing up of the economy.

TEXTILE SECTOR

TABLE 4: THE TEXTILE MARKET IN PERU IN 2022 US$ MILLION 

Category National Production Imports Total Supply11 Exports IPI

Prepared textile materials 113.7 36.8 177.0 105.2 0.81

Cotton thread & yarn 505.2 275.4 621.7 11.1 0.36

Other thread & yarns 280.7 96.8 449.7 89.1 0.33

Cotton fabrics 505.3 104.3 743.1 78.6 0.20

Woven fabrics of continuous 
filaments and staple fibres

275.4 471.3 905.8 37.3 0.66

Other fabrics 46.0 4.5 76.7 13.0 0.12

Carpets and tapestries 53.2 39.4 121.4 1.3 0.43

Source: INEI. Offer Utilization table. Level 365 products and 101 activities 2022. Prepared by the author. Data in current soles were converted to US$ using the average 
exchange rate for the year. Export and import figures differ from customs figures due to the use of average exchange rate.
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12	 See: www.comexperu.org.pe/articulo/en-2022-se-produjo-un-82-menos-de-algodon-que-en-2007

13	 Double processing implies that in order for a product to be considered originating from a country, at least two operations, for example spinning and weaving, must be carried out in the country.

There has been a structural change in the Peruvian textile 
sector. The production of cotton thread, yarns and fabrics 
was traditionally based on domestic cotton. However, the 
land devoted to cotton production has shifted to the pro-
duction of fruits and vegetables for export, including grapes 
and blueberries. As a result, there has been a significant 
contraction in the domestic supply of cotton. While cotton 
production in 2007 was 215,000 tons, the highest figure in 
the last 22 years, in 2022, it reached 38,000 tons, a figure 
82% lower than what was reported in 2007.12

The domestic textile industry has become dependent on im-
ported cotton and cotton thread and yarn. Thus, in 2022, 
US$ 217 million of uncarded and uncombed cotton (head-
ing 5201) was imported, mainly from the United States, 
and US$ 266 million of cotton yarn mainly from India. De-
pendence on imported inputs has highlighted the effect of 
the rules of origin requirements established in the various 
trade agreements to which Peru participates, which gener-
ally contain the criterion of double processing in the case 
of textiles and apparel to benefit from tariff preferences.13 
Origin requirements are in some cases determining the di-
rection of trade.

Figure 1 shows Peru’s exports, imports, and trade deficit in 
its trade in textile products. As can be seen, the deficit has 
grown steadily, reaching US$ 1.2 billion in 2022.

The land devoted to 
cotton production 
has shifted to the 

production of fruits 
and vegetables

for export.

Credit: Alla Kemelmakher/Unsplash

FIGURE 1: PERU: TRADE OF TEXTILE PRODUCTS US$ Millon
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Table 5 presents the Harmonized System tariff headings for the textile sector.

Table 6 presents textile imports by chapter of the Harmonized System for the period 2011-2022, which allows an ap-
preciation of the dynamics of this trade. Imports of textile products represented US$ 1.7 billion in 2022, being 2.8% of 
Peru’s total imports. The main imports were cotton, yarns, yarns and flat cotton fabrics worth US$ 592 million. In second 
place, imports of synthetic or artificial filaments, with US$ 312 million, followed by synthetic or artificial staple fibres with 
US$ 245 million.

TABLE 5: TARIFF HEADINGS IN THE TEXTILE SECTOR

50 Silk

Fibres, yarns
and flat fabrics

51 Wool and fine or coarse hair, horsehair yarn and fabrics

52 Cotton

53 Other vegetable textile fibres, paper yarn and woven fabrics of paper yarn

54 Artificial filaments, strip and similar forms of man-made textile materials

55 Man-made staple fibres

56 Wadding, felt and nonwoven, special yarns, twine, rope and cordage, cordage articles

57 Carpets and other textile floor coverings

58 Special fabrics, tufted textile surfaces, lace, upholstery, trimmings, embroidery

59 Impregnated, coated, coated or laminated fabrics, technical articles of textile materials

60 Knitted fabrics Knitted fabrics

TABLE 6: PERU: TEXTILE IMPORTS BY HARMONIZED SYSTEM CHAPTER US$ Million

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

50 2.3 1.5 2.3 3.5 2.9 2.8 2.7 2.9 2.1 2.2 2.2 4.8

51 28 23 23 21 21 22 30 37 37 25 25 30

52 428 372 351 372 316 264 310 351 319 248 248 592

53 1.8 1.6 1.4 1.4 1.1 1.3 1.7 1.3 1.8 1.0 1.0 1.4

54 185 201 204 202 192 183 206 237 214 159 159 313

55 162 155 147 166 169 169 170 197 186 157 157 246

56 102 111 101 93 83 63 66 70 77 86 86 98

57 19 22 23 26 22 21 20 26 23 18 18 38

58 22 24 24 25 26 23 27 24 29 22 22 53

59 83 89 88 84 78 71 72 73 77 66 66 99

60 129 136 121 140 130 140 147 137 140 124 124 211

1,160 1,136 1,085 1,133 1,041 961 1,051 1,156 1,106 908 908 1,686
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Imports of textile products come from multiple origins, however China emerges as the main supplier of these products to Peru. 
Except in the cases of chapters 51, 52 and 53 where imports are more distributed, in the rest of the chapters China accounts for 
more than 60% of all Peru’s imports in the respective chapter. Table 7 presents the main exporting countries of textile products 
to Peru by chapter in order of importance. European Union Member states have a limited share of the Peruvian textile market.

TABLE 7: MAIN EXPORTERS OF TEXTILE PRODUCTS TO PERU BY CHAPTER

50 China, Italy

51 Argentina, Czech Republic, China, Uruguay, Italy.

52 United States, India, China, Viet Nam, Brazil, Indonesia, Pakistan

53 India, China, Bangladesh, Pakistan

54 China, India, Brazil, Taiwan, United States, Indonesia, Colombia

55 China, India, Indonesia, Viet-Nam, Thailand, Pakistan, Austria

56 China, Brazil, United States, Chile, Viet Nam, Spain, Italy

57 China, United States, India, Belgium, Netherlands, Egypt, Turkey

58 China, Colombia, Hong Kong, Chile, United States

59 China, United States, Brazil, Colombia, Mexico

60 China, Colombia, Brazil, Spain, Italy

Table 8 presents Peru’s textile exports for the period 2011-2022 by tariff chapter. Exports have not shown greater dynamism, 
and in 2022 exports were 28% less than the level reached in 2014. The main export products are fine hair, mainly alpaca wool 
items, and cotton knitted fabrics. The export of twine and other items are essentially articles for fishing.

TABLE 8: EXPORTS OF TEXTILE PRODUCTS US$ MILLION

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

51 140 122 136 179 164 141 184 227 176 111 188 168

52 98 108 116 113 71 50 48 37 29 16 24 27

53 0.3 0.4 0.1 0.4 0.4 0.2 0.1 0.1 0.1 0,2 0,3 0,2

54 11 13 9.8 12 7.2 5.7 5.7 5.1 6.4 5,0 7,1 9,3

55 95 85 77 95 64 48 53 57 44 33 59 79

56 46 54 62 65 58 51 58 68 60 41 65 64

57 1.9 3.2 2.6 3.3 4.2 3.0 0.9 0.9 1.3 1,0 1,4 1,3

58 7.6 9.1 7.0 5.5 4.3 3.8 3.8 3.1 4.7 2,6 4,1 9,6

59 11 42 1.,8 2.6 0.7 0.6 0.7 0.4 0.7 0,5 1,0 1,4

60 71 120 125 144 61 49 46 52 57 44 84 87

481 556 537 620 434 353 401 451 378 254 433 446

Source: International Trade Center.
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EU countries are an important market for Chapter 51 products, along with China and the United States. In the case of prod-
ucts in Chapters 55 and 56, Latin American countries and the United States are the main destinations for Peruvian exports. 
Finally, almost all of Chapter 60 exports are destined to Latin American countries.

The Peruvian apparel market, according to INEI figures, reached US$ 6.6 billion in 2022. Table 9 presents the components 
of this market following the same methodology as in the case of the textile sector. The IPI has been growing progressively 
over time. In aggregate terms, according to these figures, imports in 2022 accounted for 40% of the apparel market in value 
terms.

Figure 2 presents the imports, exports, and trade balance of clothing for Peru during the period 2011-2022. Peru has main-
tained a trade surplus during this period. However, exports in 2022 were 15% lower than in 2012. It is estimated that there 
are 1 901 companies exporting garments to 108 different markets.14 However, the top 50 companies accounted for 73% of 
total exports during 2022.15

APPAREL SECTOR

Credit: Freepik

14	 See: www.elperuano.pe/noticia/202004-mipymes-representan-938-de-las-empresas-exportadoras

15	 Datacomex February 2023. Year 11 No 119. Available in: www.comexperu.org.pe/upload/articles/datacomex/datacomex119.pdf

TABLE 9: PERU: THE APPAREL MARKET IN 2022 US$ MILLION

Prendas de vestir National Production Imports Total Supply Exports IPI

Textile clothing, other than leather 
and fur garments

3,082 1,087 5,858 1,318 0.38

Sweaters, vests, stockings and other 
knitted and crocheted garments

404.5 210 749 203.4 0.52

Source: INEI Table of Supply and Use. Level 365 products and 101 activities 2022. Prepared by the author. Data in current soles were converted to US$ using the 
average exchange rate for the year. Export and import figures differ from customs figures due to the use of average exchange rate.
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Exports have increased in the last two years due to the restructuring of global value chains and the increase in freight rates, 
which improved the competitiveness of Peruvian production against competitors further away from the destination market. 
Peru’s apparel industry has migrated to niche markets with higher export prices, while Peru’s market for low-priced products 
is being taken over by imports.

Table 10 presents the main exporting countries of garments to Peru. China stands out with a 62% share in 2022 followed by 
Bangladesh with an additional 12%.

TABLE 10: TOP COUNTRIES OF ORIGIN OF PERU’S APPAREL IMPORTS US$ MILLION

Countries 2019 2020 2021 2022

Chapter 61

Total 375.9 293.8 386.3 515,1

China 234.6 187.4 248.6 309.8

Bangladesh 46.5 40.3 42.7 66.0

Colombia 16.2 11.9 22.0 23.0

Viet Nam 10.2 9.6 12.6 15.6

Cambodia 10.5 7.6 7.1 15.3

India 9.8 6.0 8.8 13.2

Türkiye 8.0 4.9 7.2 12.0

Pakistan 5.2 3.6 5.1 10.5

Countries 2019 2020 2021 2022

Chapter 62

Total 423,5 315.9 311.7 412.5

China 274.9 217.5 207.4 263.4

Bangladesh 37.2 29.7 26.8 45.3

Colombia 20.6 12.2 17.5 19.0

Viet Nam 17.3 8.5 10.3 14.5

India 22.3 13.0 10.8 12.8

Türkiye 6.2 4.0 6.6 10.0

FIGURE 2: PERU: TRADE IN APPAREL [CHAPTERS 61 AND 62] US$ MILLION

Imports Exports Balance
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Table 11 presents Peru’s apparel exports and the main desti-
nation markets. The bulk corresponds to Chapter 61, knitted 
garments and clothing accessories. These products account 
for 94.5% of total apparel exports.

Products in Chapter 62, “apparel and clothing accessories, 
other than knitted or crocheted”, i.e. flat fabric, account 
for a smaller fraction of total exports. There is a significant 
dependence on the United States market, which in 2022 
was the destination of 68% of total apparel exports. 

Latin American countries absorb a significant fraction of 
total exports. Among EU member states, only Germany 
and France appear among the main importers of Peruvian 
apparel.

TABLE 11: PERU: APPAREL EXPORTS BY MAIN MARKETS US$ MILLION

Countries 2019 2020 2021 2022

Chapter 61

Total 888.4 691.0 1.106.0 1.291.8

United States 604.5 480.3 776.5 889.0

Canada 25.1 26.2 57.4 53.0

Brazil 50.7 36.3 45.0 52.3

Germany 26.7 20.6 26.6 46.6

Chile 26.3 15.8 44.0 45.5

Venezuela 1.8 1.4 9.5 24.6

France 20.8 17.0 13.0 21.3

Ecuador 8.2 5.5 14.7 18.2

Colombia 11.0 5.5 9.9 16.9

Mexico 10.5 7.44 9.9 15.9

China 4.8 5.9 9.0 14.0

United 
Kingdom

14.4 13.0 15.6 13.8

Argentina 14.7 7.2 8.3 11.5

Countries 2019 2020 2021 2022

Chapter 62

Total 61.9 33.2 58.4 74.3

United States 31.0 15.9 24.0 35.7

Chile 7.0 4.0 13.0 14.3

Ecuador 3.2 1.7 2.5 3.9

Mexico 1.7 0.9 1.3 3.5

Venezuela 1.2 0.8 4.0 3.0

Colombia 1.3 0.7 1.3 1.5

Canada 1.0 0.5 0.9 1.4

France 1.2 0.7 1.0 1.3

Bolivia 1.2 0.9 2.6 1.2

Source: International Trade Center.

Credit: Mike Van Schoonderwalt/Pexels



Credit: Jia Ye/Unsplash

The footwear manufacturing sector comprises two clearly differentiated segments, leather footwear, and other types of foot-
wear, the latter including, among others, textile, plastic, and rubber footwear. In 2022, the Peruvian footwear market repre-
sented a business of US$ 1,8 billion.

Table 12 presents the components of the footwear market in Peru. The largest local production is of leather footwear, which 
has managed to withstand competition from imports, despite the fact that imports make up a quarter of the market. In the 
case of the other types of footwear, imports clearly dominate the market.

Virtually the entire footwear sector is made up of micro and 
small enterprises. Data from SUNAT shows 99.78% of com-
panies in the domestic footwear sector (8159) correspond 
to micro- (7945) and small enterprises (196). There are only 
23 medium and large companies.16 The sector accounts for 
1.5% of manufacturing GDP. 60% of employment in the sec-
tor is in companies with 5 or fewer workers, and an addition-
al 23% in companies with 6 to 10 workers. The leather and 
footwear sector, which also encompasses leather prepara-
tion, employs around 45,000 workers, which is 4.6% of total 

manufacturing employment.17 The footwear industry is con-
centrated in La Libertad, Lima and Arequipa.

Figure 3 presents Peru’s footwear trade for the period 2011-
2022, which offers a longer-term outlook for its evolution. 
Imports have increased significantly, reaching US$ 649 mil-
lion in 2022, while exports have remained virtually stagnant 
during this period. In 2014, exports reached a peak of US$ 
28 million, and in 2022 they were US$ 21 million. In 2022, 
the trade deficit in footwear reached US$ 628 million.

FOOTWEAR SECTOR

11

TABLE 12: FOOTWEAR MARKET IN PERU 2022 US$ MILLION

Category National Production Imports Total Supply Exports IPI

Leather footwear 317.7 110.8 648.1 11.6 0.26

Other Footwear 117.7 665.1 1136.5 10.1 0.86

Source: INEI Table of Supply and Use. Level 365 products and 101 activities 2022. Prepared by the author. Data in current soles were converted to US$ using the 
average exchange rate for the year. Export and import figures differ from customs figures due to the use of average exchange rate.

16	 INDECOPI REPORT No. 013-2021/CDB-INDECOPI. Available in: www.indecopi.gob.pe/documents/1902049/3783049/Informe+013-2021+%28SVG+calzado%29%5BF%5D%5BF%5D% 
5BF%5D%5BF%5D%5BF%5D%5BF%5D.pdf/36842d1f-a2ae-e1d3-a65c-8b6095458640

17	 See: lahormadetunegocio.com/es/2022/07/19/industria-calzado-peru/

http://lahormadetunegocio.com/es/2022/07/19/industria-calzado-peru/
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Around 1 200 companies register imports of footwear, 
while 225 exporting companies are registered.18 In 2022, 
86% of footwear imports were other types of footwear, 
and only the remaining 14% were leather footwear. Ta-
ble 13 presents the main countries supplying footwear to 
Peru.

Peru exports footwear, mainly of leather, to 45 markets. Both 
by market and by company, export values are significantly 
low, given that total exports are around US$ 20 million during 
the last few years. The main markets are Chile and the United 
States, which account for about 50% of total exports. Table 
14 presents Peru’s exports to the main destination markets. 

18	 CIEN-ADEX (2022) Footwear and its parts: Evolution of the global and national market. BUSINESS INTELLIGENCE WEEKLY NOTE March.

TABLE 13: PERU: FOOTWEAR IMPORTS BY ORIGIN MAIN
                  EXPORTERS US$ MILLION

TABLE 14: PERU: FOOTWEAR EXPORTS MAIN MARKETS
                   US$ THOUSAND

Countries 2019 2020 2021 2022

Total 493,3 349,6 476,0 649,0

China 259,6 200,0 281,4 318,0

Viet Nam 107,5 67,0 80,5 123,7

Indonesia 44,9 30,2 42,9 91,9

Brazil 39,6 20,6 35,1 57,5

Cambodia 8,2 7,0 6,8 15,2

India 7,4 3,6 5,2 8,6

Myanmar 2,6 2,7 2,3 6,7

Ecuador 4,8 6,9 8,0 6,6

Colombia 2,0 0,8 1,6 4,2

Bangladesh 2,6 1,5 2,0 3,6

Italy 3,0 1,4 2,2 3,6

Countries 2019 2020 2021 2022

Total 20.258 13.299 19.693 21.288

Chile 5.215 4.482 7.511 6.610

United States 4.990 2.934 3.771 5.845

Singapore 2.548 1.161 1.022 1.796

Bolivia 630 1.189 1.754 1.505

Ecuador 2.278 1.427 1.322 1.302

Panama 661 363 1.056 1.018

Canada 1.163 445 626 731

Mexico 872 98 420 650

United 
Kingdom

481 290 223 360

France 217 106 100 321

FIGURE 3: PERU: TRADE IN FOOTWARE US$ MILLON

Source: ITC. Author’s elaboration.
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Credit: MTC/Flickr

The textile and apparel and the footwear sectors receive 
the highest tariff protection in Peru, with the Most Favoured 
Nation (MFN) tariffs of 6% and 11% respectively, taxing a 
significant number of products. In the case of imports from 
European Union member states, the tariff liberalization pro-
cess is complete, and all products in these sectors enter 
duty-free. Some products in these sectors were included in 
Category 10 of tariff liberalization schedule, which implied 
that the total tariff elimination would occur on January 1, 
year 11 after the entry into force of the agreement, which 
has already passed.19

Imports from the EU must comply with the general import 
formalities and present the certificate of origin to access tar-
iff preferences. There are no further environmental require-
ments identified for the importation of textiles, clothing or 
footwear. There is regulation on the product description that 
the importer must provide to Customs in the case of the im-
portation of textiles and products made of textile material.20 
In addition, these products must comply with labelling rules. 
However, these rules cannot stop the entry of goods into the 
country. The importer can rectify any problem in relation to 
labels before the products are placed on the market.21

MARKET ACCESS CONDITIONS

19	 Peru’s tariff elimination schedule. Available in: www.acuerdoscomerciales.gob.pe/En_Vigencia/Union_Europea/Documentos/espanol_2012_06/Anexo%20I_Lista%20Per%C3%BA.pdf

20	SUNAT Definitive importation. Instructions: Minimum descriptions of textile materials and articles thereof. Available in: www.sunat.gob.pe/legislacion/procedim/despacho/importacion/impor-
tacA/instructivos/inta-it-01-11.htm

21	 See: MAT Infocard Labeling Regulation in Peru. 2023.

The textile and 
apparel and
the footwear 
sectors receive 
the highest
tariff protection 
in Peru.
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DISCLAIMER

FAIRS USEFUL LINKS

	 FORO TEXTIL EXPORTADOR (ADEX)
	 eventos.adexperu.org.pe/event/foro-textil-exportador

	 PERU MODA DECO (PROMPERU)
	 perumoda.com/es/Index

	 EXPOCAL
	 expodetalles.com/expocal

	 EXPOTEXTIL PERU
	 www.expotextilperu.com/expotextil-peru-2023/

	 SOCIEDAD NACIONAL DE INDUSTRIAS (SNI)
	 sni.org.pe/

	 ASOCIACIÓN DE EXPORTADORES (ADEX)
	 www.adexperu.org.pe/

	 CÁMARA DE COMERCIO DE LIMA (CCL)
	 www.camaralima.org.pe/

	 SOCIEDAD DE COMERCIO EXTERIOR DEL PERÚ
	 (COMEX)
	 www.comexperu.org.pe/
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More information: European Union office in Peru

Av. Víctor Andrés Belaúnde 332, 5to. piso,
(edificio CROMO) San Isidro, Lima 27, Perú

Opening hours: Monday to Thursday from 8h
to 16h30 - Friday from 8h to 13h30

Phone: 51 (01) 4150800

Email: delegation-peru@eeas.europa.euhttps://eeas.europa.eu/delegations/peru_es

@UEenPeru Unión Europea en Perú

@UEenPeru @EUAmbPeru
@UEenPeru


